ABA COBCTBEHHbIX
NMPON3BOACTBA:
LLUBENHOE N BA3SAJIbHOE

J|',"I|'f4"""'l"-|"“|“

KOMMAHWA CTPEMNTCA K MACLUTABPOBAHWHO
N PASBUTUHO MNP NMOAAEPXKKE MAAT®OPMbI
POCTA, bbICTPO AZANTUPYACH K AKTYAJIbHbIM
TEHAEHUNAM PbIHKA

BAHOBCKNW
TPUKOTAX




HALLIA HALL BPEHZ] NOSIBANICS HE C/IYUAVIHO - HAC BAOXHOBW/IO
XENAHVIE CZIENATb XOPOLLIYHO, YAOBHYIO, KPACUBYHO U1 PY
KOMMNAHWA 3TOM JOCTYMHYIO OAEXAY NS KEHLLMH BCEX BO3PACTOB
HAXOAMTCA TOBAPbI 3TOTAB/IMBAKOTCS B LIEHTPA/IHOM YACTY
HA NMJIOLLAOKE _ .
POCCUM
WILDBERRIES C B FOPO/E VIBAHOBO, HA COBCTBEHHbIX MPOVI3BOACTBAX
2019 FOAA KOMTMAHWV - HA LUBEVIHOW 11 BA3ATIBHOM GABPUKAX

MOJ/IHOIO LKA

CO3LAEM OLEXAY C

[VLLIOV

VIHA COBCTBEHHbIX | |
®ABPUIKAX
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COBCTBEHHOE
BA3AJ/IbHOE

NMPOVN3BOACTBO

30 BA3AJIbHbIX MALLINHOK MPOV3BOAUTE/IbHOCTb
MNOC/IEAHEIO MNOKOJIEHUA 45000 V34ENTN B MECAL,




OCHOBHbIE KATETOPU
BA3A/IbHOW NMPOAYKUNW

o BPEH/ «/IBAHOBCKMM TPUKOTAX: MPEAJIATAET
BA3AHBIE V3ENNSA: KAPAWTAHBI, KODTBI,
CBUTEPbI, ZDKEMIMEPbI, KOCTIOMb, BA3AHBIE
4TO? MAVIKI V1 ®YTBOJIKU, TYHVIKW, NETKVE
MAYTUHKI, B TOM YWC/IE W NNEAB.

0 MOZEI OPUEHTUPOBAHbI HA KOM®OPT U
MOBCEAHEBHOE NCMOJ/Ib30OBAHMUE.

3AYEM?

e B HALLIEM MPOW3BO/CTBE Mbl YALLLE BCEFO

NCMONB3YEM MPAXY TYPELIKUX U KUTANCKIX
MPOV3BOAUTENEN, KAK HATYPAJIbHbIX, TAK U
13 YEro? CMECOBbBIX HATEW.




OCHOBHbIE KATEFOPUM
TPUKOTAXKHOI NMPOAYKLIW

o TPUKOTAXHbIE N3AENNS: NNIATbA, MANKA,
TYHWKW, KOCTHOMbI, JIOHTCIVBbI, ®YTBEO/KW,
XANATbI I MHOTOE APYTOE.

yro?

B OCHOBHOM Mbl PABOTAEM HA TPUKOTAXE
e TYPELIKOIO NMPOWV3BO/ACTBA (BbICLLEW
KATEFOPWIN XNTOMKA), C ®ABPUIK
KAK? PACMNOJIOXEHHbBIX HA TEPPUTOPNIN POCCUN B
: MBAHOBCKOW OBJIACTW.

o N3AE/TNA N3TOTABSIMBAKOTCA .
NMPEMMYLLECTBEHHO N3 HATYPAJIbHbIX TKAHEW
C MPMUMEHEHVEM COBPEMEHHOIO

13 YEro? OBbOPYAOBAHIA




COBCTBEHHOE

LLIBEVIHOE
NPON3BOACTBO
HALLE
NPON3BOACTBO
OTLUMBAET 35000-
45000

N3AENV B MECALL
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N TTPOAABAEMYIO KPYTJ1bI TOA,

MPOAYKUWNHKO, BOCTPEBOBAHHYHO
BHE 3ABUCMIMOCTW OT CE3OHA

HALLA KOMIMAHWA BbIMYCKAET

NOPTPET LEENEBO AYANTOPUI

AYAVITOPUS

S

0

m WHHW

= HHEGM
5M%MM =
OsFPIxno=d

O S 2 m T

nhm S W
Ssu=03
fQIu_H_“O_ID._bE
FaYS00S
HM,MM,mT,ﬁ
IS .,POMM
SSWOoO02F

S T
I m I o =)
N EEEEEEE
o XC@%PKCM

LR g, ;
T ANy et
R Ay, < st ——




/

OCHOBHbIE LUEHROCTIN BPEHAA

VICTIO/b30BAHUE TLLATENLHO OTOBPAHHbIX 11 () JOCTYITHOCTb (+) CIEAOBAHWE MOAHbIM TEHAEHLIVSM (+)
[1POBEPEHHbIX MATEPVIA/IOB

OBECMEYVBAET BbICOKMIA YPOBEHb KOM®OPTA 1 KAYECTBEHHAS BASOBAS OZEX/A A1t BCEX MNO3BOSET CO3AABATb AKTYA/bHBIE KOMMEKLMN,
AONTOBEYHOCTY MPOAYKUMN, C/TOEB HACENTEHWS - K/TKOYEBOW MPUHLIAM KOTOPBIE OTBEYAOT 3ANIPOCAM COBPEMEHHbIX
COOTBETCTBYHOLLIEV CTAHAAPTAM KAYECTBA KOMMAHW SKEHLLH V1 MOAYEPKMBAROT UIX

NHANBUNAYAJIbHOCTb
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BINAHWE W MEPCMEKTYVIBbI BPEHAA
NBAHOBCKUI TPUKOTAX

Mbl TrOTOBbI
MACLUTABPOBATb
CBOWU BUSHEC,
MOBbLILLASA
KOMMETEHUWIO MO
OCHOBHbIM
ACMNEKTAM
NAATO®OPMbI
WILDBERRIES.

BPEHA MOACTPAVBAETCS MOZ CTAHAAPThI
NOCTYNMHOW MOAbI B POCCUI, OBECTEYNBAET
YCTOWMYBBIN POCT U PASBUTUE HA PbIHKE.
PACLLINPASA ACCOPTUMEHT I COBEPLLIEHCTBYS
OHNAVH-TIPOZAXI, UTO OBECMEYMBAET
YCTOWNUMBbLIV POCT U1 PASBUTUE




CMACMBO 3A BHUMAHWE!

/
CBSDKUTECh C HAMI

8 (915) 835-60-55 HO/1S
8 (910) 694-10-15 MUXAW/I

WWW.YUMTEX.RU

IVANOVSKU-TRIKOTAZH@MAIL.RU

C00O66

. MBAHOBO, Y/1. CTAHKOCTPOWUTE/IEN, 1.8,
OdNC 39
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